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PREVIOUSLY ISSUED 


‘or the benefit of new subscribers, the contents of CR Bulletins previously issued during the current volume year are briefly 


listed 
30c the copy. 


NOVEMBER 1938 

“Christmas Cards’—directions for making photographic 
Christmas cards or having them made. 

“‘Enlargers’’—ratings of 15 makes of photographic enlargers. 

“‘Mouthwashes and Antiseptics”’ 

“Electric Lamp Bulbs’’—ratings of 11 bulbs 

“Phonographs Again?’’—general discussion and listings of 3 
record-playing attachments and 2 record-playing accessories. 

“Fruit Growers Win, Consumers Lose’’—discussion of the 
increase in the tolerance limit for lead on fruit. 

“Home Building’’—first in a series of discussions on problems 
facing the consumer who plans to build a house. Deals 
with selection of materials: wood and logs. 


DECEMBER 1938 

“Christmas Tree Lights’’—ratings of 13 sets. 

“‘Chocolates’’—ratings of 8 brands. 

**Men’s Socks”’—ratings of 10 brands. 

“‘Cameras’’—new listings of 10 miniature, 5 small, and 2 
single-lens reflex cameras. 

“A Critical Estimate of Three Modern Pianos” 

“Leather Billfolds’’—ratings of 11 makes. 

“Buy the Right Toys This Christmas” 

“*Table-Model Radios’’—ratings of 24 sets. 

“Electric Food Mixers”—ratings of 9 makes. 

“Home Workshop Equipment” 

“Local-Station High-Fidelity Receivers’’- 


FEBRUARY 1939 

“‘Automobiles of 1939""—ratings of 51 cars. 

“Winter Gasolines’’—ratings of over 50 gasolines. 
“Automobile Oils, Winter Grades’”’—ratings of 36 brands. 
“Washing Machines’’—ratings of 7 machines. 


MARCH 1939 

“‘Automobile Polishes and Waxes’’—formula for making wax 
and ratings of 22 polishes, 8 pre-wax cleaners, and 8 waxes. 

“Sewing Machines’’—discussion of what to look for and ratings 
of some 30 machines. 

“Photographic Developers’’—ratings of 10 brands; and 1 
combination developing and fixing solution. 

“Automobile Tires’’—8 brands listed. 

“Recorded Music’’—what kind of records to buy, where to 
buy them, care of records, and recommended album sets. 

“Home Building, [II: Metals, Foundations, Frames” 


MAY 1939 

“Tennis Rackets and Racket Strings’’—ratings of 10 rackets. 

“Bath Towels’’—ratings of 10 brands. 

“More Tools for the Home Work Shop” 

“Bicycles’’—report on 8 cycles and 7 brands of tires. 

“Used Cars’’—a list of defects in earlier models of various 
automobiles. 

a Amplifier for High-Fidelity Use’—report on 1 
make. 

“More Cameras Tested’’—listings of 7 miniature and 2 twin 
lens reflex cameras. 

“Home Building, V: Wall Coverings and Insulation” 


OCTOBER 1938 (NotConfidential) 

“Owning vs. Renting an Automobile” 

“Toothbrushes” —ratings of 17 brands. 

‘‘Household Glues, Cements, and Liquid Solders” 

“Automobile Storage Batteries’’—ratings of 7 brands. 

“Telephone Sets’’—ratings of 6 low-priced models. 

“Shoe Laces” —ratings of 18 brands or types. 

“Exterior Paints: Paste and Semi-Prepared’’—ratings of 5 
brands. 

“‘Men’s and Women’s Leather Shoes’’—general discussion of 
construction and care; ratings of 14 makes of women’s 
shoes and 14 makes of men’s shoes. 

“Arsenic Spray Residues” 


JANUARY 1939 (Not Confidential) 
“An Engineer Looks at 1939 Automobiles’’—general discussion 
of new features seen at the auto show. 
“‘Scale-Model Railroads” 
**Muslin Sheets and Pillowcases’’—ratings of 10 brands. 
‘Photographic Enlarger’’—discussion of 1 brand. 


ratings of 3 sets. 


Issues which are marked ‘‘Not Confidential’’ may be purchased by those who are not subscribers. All Bulletins are 


“‘Comparative Costs of Developing Photographic Films” 

“A Further Report on Gas Ranges’’—ratings of 2 brands. 

“‘Men’s Shirts’’—ratings of 17 brands. 

“Inner-Tube Repair Kits’’—ratings of 15 brands. 

“Photographic Accessories: The Photoflash Synchronizer’ — 
ratings of 10 makes or types. 

“Home Building, II: Concrete and Masonry” 


APRIL 1939 (Not Confidential) 


“Radios: 1939 Models,” ratings of 9 console sets. 

“Razor Blades’’—report of test of more than 30 brands. 

“Plated Silverware’’—results of CR’s test of 9 patterns of 
teaspoons of well-known makes. 

‘Roller Skates’’—ratings of 8 brands. 

“Home Workshop Tools” 

“Home Building, IV: Roof Coverings” 

“Important New Health Hazard for School Children" —results 
of CR's tests for lead in two brands of yellow chalk. 


CR’s CUMULATIVE INDEX 


Information appearing in CR’s Bulletins September 1935 
through September 1938 has been carefully indexed. This 
Index is now available. . . . 24 pages, 10c 


CONSUMERS’ TEST MANUAL 
Index) 50c 

For teachers of college and high school science classes who are 
interested in orienting their courses around consumers’ prob- 
lems, this Manual provides some seventy-five tests. Direc- 
tions are set down in detail and lists of apparatus needed are 
provided. Included are tests To Distinguish Fresh Butter 
from Renovated Butter and Oleomargarine, for Gelatin in 
Ice Cream, for Starch in Face Powder, for Lead in Paint, etc. 


38 pages (including 


EAT, DRINK AND BE WARY by F. J. Schlink 


This book discusses the factory-originated trend, now well-nigh 
universal, toward refined, demineralized, and devitaminized 
foods. This trend has been followed by futile attempts to 
restore the old balance of nutritive elements that character- 
izes natural, unadulterated, honestly prepared foods, by 
putting over excessive roughage, vitamin D bread, canned 
orange juice, cod-liver oil, raw vegetables, and other diet 
quackeries. Diet fads indulged in by the poor and ignorant, 
and by the well-to-do and educated classes alike, are dis- 
cussed. The wide propagandizing of milk as a “‘health food” 
is shown to be a triumph of big business enterprise and sub- 
sidized science rather than a genuine discovery of unbiased, 
disinterested nutritional scientists. 

A constructive summing-up is given of what really ts 
known about food science, by experts who aren't hired to 
have particular views in favor of bran or oranges or viosterol 
or irradiated milk. ‘The author shows how and what to eat 
in order to avoid, as well as one can, adulterated, overre- 
fined, and downright dangerous foods and beverages. 

Special CR Edition $1 


GUINEA PIGS NO MORE by J. B. Matthews 


This book should be read by everyone who is interested in 
social problems or who wishes to understand clearly various 
social and economic conflicts which occur daily. Who are 
Consumers? Are the interests of workers and consumers 
identical? Would the “‘workers’ state,’’ which is the Utopia 
of some of our social theorists, concern itself with abolishing 
patent medicines, chemicalized bread, and other mass-pro- 
duction food? 

These questions and many others dealing with the rela- 
tionship of consumers to other groups are thoughtfully dis- 
cussed. It is very important to be able to differentiate 
clearly the concerns of people as consumers from their other 
roles in society as producers and workers. Teachers of 
courses in Consumers’ Problems will find this book invalu- 
able in orienting their courses and integrating the different 


parts of their program. 
Special CR Edition $1 








